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Factors Affecting the Adoption of Information Technology in the
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ABSTRACT
This study aims to investigate the factors influencing the adoption of information
technology among kitchenware wholesale businesses in Mueang District, Chiang Mai Province.
The research framework integrates the Technology Acceptance Model (TAM) and the Diffusion
of Innovations (DOI) theory to better understand entrepreneurs’ behaviors and decision-
making processes. A qualitative research approach was employed, with data collected from

20 business operators through in-depth interviews. The study examined key dimensions,



including perceived usefulness, perceived ease of use, trust in technological systems,
perceived risks, and organizational adaptation strategies.

The findings indicate that perceived usefulness (PU) and perceived ease of use (PEOU)
are the most significant factors influencing the adoption of information technology among
kitchenware wholesale entrepreneurs. Additionally, the results highlight key challenges faced
by small businesses, particularly financial constraints and limited technological knowledge,
which hinder their ability to adopt new technologies.

These findings provide practical implications for promoting effective technology
adoption among wholesale businesses and offer valuable insights for policymakers in
supporting digital transformation at the local level.

Keywords: Technology Acceptance, Wholesaler, SME (Small and Medium Enterprises),

Kitchenware Products, Chiang Mai Province
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