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ABSTRACT

This research article focuses on the symbolic consumption of branded goods among “first
jobbers,” or individuals at the early stage of their careers. The research has three main
objectives: (1) to explore the construct of branded goods representations on social media,
(2) to study the construction of identity and self-identity through the use of branded goods
through social media (3) To examine the economic impact of branded goods use among first
jobbers. The conceptual framework used in this study is based on the mechanisms of
modern capitalism that shape the symbolic consumption of branded goods among first
jobbers. The study applies the concept of symbolic consumption to analyze how branded
goods are used to construct class representation and personal taste, emphasizing the
symbolic meanings of products beyond their functional utility. In addition, the concept
of representation is employed to explore how the meanings of branded goods are
collectively perceived and communicated within society. Both concepts are integrated to
analyze the symbolic consumption behavior of first jobbers and their emphasis on the
representational meaning conveyed through branded goods. Given the rapid evolution of
social media, self-presentation and displays of taste have increasingly been transmitted
through these platforms. Therefore, this study also explores the construction of identity and
self through the use of branded products among first jobbers in online contexts. The
creation of identity through brand symbolism often results in increased expenditures, as
individuals pursue high-priced goods to maintain or enhance their desired self-image.
Consequently, this study incorporates the concept of income-related consumption to
examine personal financial impacts, which are often precursors to broader economic effects
such as household debt and overspending driven by social media trends.

The findings reveal that first jobbers tend to value trendy branded products

endorsed by social media influencers, with purchasing decisions influenced by price and



product popularity. They place significant importance on constructing identity and self
through branded product use, as such products generate greater visibility and attention on
social media compared to non-branded alternatives. A distinctive online identity not only
enhances social recognition but also creates opportunities for trend formation and potential
income generation as social media influencers. In terms of representation, participants
perceive branded products as symbols of luxury and success; however, such goods no longer
clearly demarcate social classes, as branded items have become more accessible to wider
groups due to reduced economic disparity.

Moreover, the study finds that the purchase of branded products impacts the daily
expenses of first jobbers. The popularity of such items often drives impulsive purchasing
decisions, leading to reduced savings and, in some cases, unnecessary installment payments
with interest charges.

Keywords: First Jobber, Consumption of sign, luxury brand products, Social media,

Social Status
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